
MONTAGE 
MARKETING 
GROUP
General Services Administration
Federal Supply Service
Authorized Federal Supply Schedule Price List

On-line access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create 
an electronic delivery order is available through GSA Advantage!™, a menu-driven database system.  
The INTERNET address for GSA Advantage!™ is: http://www.GSAAdvantage.gov.

Multiple Award Schedule (MAS)
Code: T006, R499, D304, R701, R701, R708, Y1PB, R422, R499
FCS Group: Professional Services
Contract Number: 47QRAA21D002F
Contract Period: 02/08/2021 – 02/07/2026
Business Size/Status: Small, 8(a), Woman-owned, Disadvantaged
For more information on ordering from Federal Supply Schedules go to the GSA Schedules page at GSA.gov

Montage Marketing Group, LLC 
5714 Aberdeen Road 
Bethesda, MD 20814 
703-215-4201 ext. 101

Contract Administrator: 
Mercedita Roxas-Murray 
Chief Executive Officer 
202-210-0672
mroxasmurray@montagemarketinggroup.com



MONTAGE
MARKETING
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CUSTOMER INFORMATION
1a. Awarded Special Item Numbers  
(SINs) and Pricing
541613 Marketing Consulting Services
512110 Video/Film Production Services
541430 Graphic Design Services
541511 Web Based Marketing Services
541810 Advertising Services
541820 Public Relations Services  
541850 Exhibit Design and Advertising Services
541910 Market Research and Analysis
561920 Conference, Events and Trade Show 
Planning Services
Order Level Materials
1b. Please refer to our labor category rates and 
descriptions beginning on page 7. 
2. Maximum Order – $1,000,000
3. Minimum Order – $100
4. Geographic Coverage – Domestic 50 States, 
Washington D.C., U.S. Territories
5. Point(s) of Production 
5714 Aberdeen Road
Bethesda, MD 20814
8000 Westpark Drive, Suite 330
McLean, VA 22102
6. Discount from List Prices 
Prices shown are GSA net; discounts  
already taken.
7. Quantity Discount
None
8. Prompt Payment Terms: Net 30
Information for Ordering Offices Prompt payment 
terms cannot be negotiated out of the contractual 
agreement in exchange for other concessions.

9. Foreign Items
None
10a. Time of Delivery 
To be negotiated with ordering agency
10b. Expedited Delivery 
To be negotiated with ordering agency
10c. Overnight and 2-Day Delivery 
To be negotiated with ordering agency
10d. Urgent Requirements 
To be negotiated with ordering agency
11. F.O.B. Point(s) 
Destination
12a. Ordering Address 
Montage Marketing Group
Attn: Mercedita Roxas-Murray
GSA Orders
5714 Aberdeen Rd
Bethesda, MD 20814
12b. Ordering Procedures 
Supplies and services, ordering procedures, and 
information on Blanket Purchase Agreements 
(BPAs) are found in Federal Acquisition 
Regulation (FAR) 8.405-3.
13. Payment Address 
Montage Marketing Group
Attn: Accounts Receivable/GSA Orders
5714 Aberdeen Rd
Bethesda MD 20814
14. Warranty Provision 
N/A
15. Export Packing Charges
N/A

16. Terms & Conditions of Rental,  
Maintenance, and Repair
N/A
17. Terms & Conditions of Installation
N/A
18a. Terms & Conditions of Repair Parts  
Indicating Date of Parts Price Lists and  
Any Discounts
N/A
18b. Terms and Conditions for Any  
Other Services
N/A
19. List of Services and Distribution Points
N/A
20. List of Participating Dealers
N/A
21. Preventative Maintenance
N/A
22a. Special Attributes 
N/A
22b. Section 508 Compliance for EIT  
Contact contract administrator  
for more information.
23. Data Universal Number System  
(DUNS) Number 
079711301
24. Notification Regarding Registration 
in the System for Award Management (SAM) 
Registered and currently active
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Understanding people is core to what we do and how we do it. 
We apply market research, behavioral science, and audience 
intelligence to develop authentic engagement strategies that 
achieve impactful results. Our work for the Federal Emergency 
Management Agency (FEMA), the National Institutes of Health 
(NIH), the Transportation Security Administration (TSA), and the 
National Park Service (NPS), has had notable success as recognized 
by the Maryland Governor’s Citation and the U.S. Department of 
Commerce, Minority Business Development Agency’s Minority 
Marketing and Communications Firm of the Year award.
 
The Montage team comprises a diverse group of subject matter 
experts, program management professionals, and creative 
communicators. We draw on our varied backgrounds, skills, 
and experiences to produce inclusive marketing solutions that 
accomplish meaningful outcomes for our clients.

WE ARE MONTAGE: 
WHERE ENGAGEMENT 
AND IMPACT MEET. 

Montage Marketing Group is 
an 8(a) certified, woman-owned 

marketing firm that provides 
outreach, engagement, events, 
and communications solutions 

for government agencies.
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OUTREACH
We excel at establishing trusted relationships  
with federal agencies, personnel, and stakeholders.

•	 Community outreach
•	 Market and consumer research
•	 Employee outreach
•	 Partnership building
•	 Awareness and education campaigns
•	 Toolkits and training
•	 Behavior change

ENGAGEMENT
We root our work in audience research and develop  
memorable, inclusive, and impactful opportunities  
to reach customers effectively.

•	 Interactive technology tools  
like augmented and virtual reality

•	 Exhibit and display design
•	 Digital application development
•	 Social media marketing
•	 Mobile vehicle marketing
•	 Employee engagement 
•	 Diversity and inclusion initiatives

COMMUNICATIONS
We connect you to your audience by creating  
accessible, high-impact marketing communications.

•	 Advertising
•	 Public relations
•	 Social media
•	 Digital marketing
•	 Graphic design
•	 Marketing materials
•	 Internal communications

EVENTS
We produce immersive, interactive live and virtual  
events that drive action and leave a lasting impression.

•	 Event planning and production
•	 Conventions, tradeshows, and conferences
•	 Operations and logistics
•	 Venue selection and negotiation
•	 Staffing
•	 Virtual meetings and events

SERVICES
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CAPSULE CASE STUDY

NATIONAL INSTITUTES 
OF HEALTH (NIH)
Montage oversees a comprehensive body of work 
focused on engaging diverse communities, building 
awareness, and driving enrollment in the National 
Institutes of Health’s landmark All of Us Research 
Program. Our efforts include ongoing market and 
audience research, community outreach, partnership 
building, and securing speaking opportunities. Montage also 
leads production, routing, and staffing of a multi-year 
national mobile tour as well as operating a virtual events 
program in key markets. Further, Montage develops 
digital applications, interactive games and engagements, 
and a wide array of creative materials in support of All of Us.

All of Us and the All of Us logo are service marks of 
the U.S. Department of Health and Human Services.

Community Partner 
Opportunity
April 6–May 17, 2020

How does collaborating with
the Allof Us Research Program
benefityour community?

Educates community members about 
the All of UsResearch Program and 
its benefits for people, families, 
communities, and future generations.

Provides an opportunity for the local 
community to learn, ask questions, 
download the app, subscribe to news, 
or enroll onsite.

Gives your community the opportunity 
to actively participate in a program 
that seeks to improve the health of all 
living in the United States.

Learn more at:

Go.JoinAllofUs.org

that make all

We greatly value the power you have 
reaching your community as a trusted 
community partner. That is why we are 
seeking support from partners like you. 
Your support will help us reach your 
community and help us ensure that 
your community is included as we 
work to improve the health of all living 
in the United States through more 

strategies and treaments for diseases. 

Join Us
If you are interested in partnering with 
All of Us, contact Seth Elliott at 
selliott@montagemarketinggroup.com

Priority Market Analysis
Definingt he Opportunities

25%
RETENTION

SUCCESS AREAS

MESSAGING 

OPPORTUNITIES

CONCERNS

Note: based on recaps and data from Network Ninja Dec. 2018-Aug. 2020 fort he CPGI network.

• An opportunity to ensure that
my community is included (24%)

• Participants will have access 
to their information (21.7%)

•
treatment (13.5%)

•O pportunityt o be parto f something 
to make healthcare more precise, more 

21%

24%
13%

10%

•1 8t o 25-year-olds acrossa ll under
represented populations 
in biomedical research (UBR)

•A  majorityof enrollees are 
have at least a 12th gradeeducation

•P articipation growth amongA sian 
populationst railso ther UBRs

•E ngagementa nd retention 

to high rates of participation 
at each stageo fthe enrollment
process

•E nrollmento f Hispanic/
Latino communities 
outpaces other UBR

•R etention has increased to 
over 25% in the last quarter

•C oncerns existo verr esearch 
in general–there is a need 
to make it moret angible, 
approachableand understood

• Security concern remains 
high. Current messaging 

privacy concerns, remains a 
persistentt heme in feedback

•L ength of the program 
expressed as a concern

OPEN
CALL
ART

Deadline: December 25, 2020

Everybody has a story. 
Join us in transforming 
the future of health. 
Read details.
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FEDERAL EMERGENCY 
MANAGEMENT 
AGENCY (FEMA)
Montage provides program management and integrated  
marketing and communications support to a cross-section 
of FEMA departments and program areas, including 
the Office of Equal Rights, the Office of the Chief 
Component Human Capital Officer, and the Office of 
External Affairs. We design, develop, and oversee the 
execution of campaigns aimed at educating, inspiring, 
and affecting change among FEMA’s 20,000 employees 
and the American public. Montage accompanies its 
strategic recommendations with creative marketing and 
communications, including video production, events, 
trainings, focus groups, content development, internal 
and external communications. 
 

CAPSULE CASE STUDY

20XXOCTOBER
SURVEY REPORT

20XXOCTOBER
SURVEY REPORT

POSITIVE
WORK 
CULTURE

Lorem ipsum

2020
2015
2014

FEMA - INTRO TO FEVS
03/23/2020

TITLE V STAFFORD ACT

Taking the Employee Survey
Using the Results

Intro to FEVS Federal Employee
Viewpoint Survey

FEVS SURVEY

US-OPMFrom:

FEVS SURVEY

WORK
EXPERIENCE

ORGANIZATION LEADERS

CORE
RESERVISTS

PERMANENT FULL-TIME

20XXOCTOBER

Each year the United States Office of Personnel Management releases a survey entitled the “Federal Employee Viewpoint Survey” or 
“FEVS.”  

This survey gives federal employees an opportunity to voice their opinion about their work experience, organization, and leaders in a confidential 
manner

FEMA has two different types of employees:  “Permanent Full-time 
Employees,” also called “Title V” employees, and Stafford Act 
Employees, which include all CORE employees and Reservists.  

All permanent, non-political Title V employees, who started by the end of 
October the year prior, are eligible to take the FEVS this year.  

20XX

Pages of a calendar �ip and on the last page a date gets 
highlighted.Zoom in or otherwise transition to next frame:

An email pops up. Confetti of shapes �y out in background to show it’s an 
event. Mouse clicks button.

The survey ops up in a browser. Mouse answers a question. The list of questions condenses into one of the mentioned categories. 
The other mentioned categories show up  too. Two sets of employees are shown, di�erentiated by di�erent color 

backgrounds.

Timeline demonstrates that if you 1) started before Oct 2019, you are 
eligible to take FEVS.

FEMA supervisors, managers, and senior leaders take your feedback 
seriously 

The calendar �ip and shows the sur vey report . Magnifying glass shows up. 
manager/leader. 

and use this information to inform decisions related to our workplace 
culture.

A chart shows up in the magnifying glass. 

We all play a critical role in making positive changes within FEMA

The screen zooms in more. “Positive Work Culture” shows on magnifying glass

1 2 3

5 6

7 9

4

8

10 11

We all play a critical role in making positive changes within FEMA

Bubbles with happy employees pop up with a corresponding comment box. 
Quick, dynamic zoom out into a rectangular box representing a group of 
employees. Then zoom out again to organization chart.

20XXOCTOBER
SURVEY REPORT

POSITIVE
WORK 
CULTURE

Lorem ipsum

20XXOCTOBER
SURVEY REPORT

I hail from a Black mother and 
a Persian father who chose to 
marry for love. We were raised 
to understand that race and religion 
should unite us - not divide us. 
In doing so, we become a more
diverse and inclusive family. 
We value the true common 
threads that bind us together 
with God’s hand.

Sampson Daruvalla Family
Sampson Daruvalla, ORR/HQ
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MINORITY BUSINESS 
DEVELOPMENT AGENCY
Montage delivers strategic marketing and communications 
to drive awareness and participation in the MBDA InVision  
Tour, a program of the U.S. Department of Commerce, Minority 
Business Development Agency. Montage’s ongoing body of 
work includes stakeholder research, marketing strategy and 
brand development, social media support, and production  
of a wide range of creative materials. In collaboration with 
teaming partners, Montage designed and built the current 
MBDA InVision Tour website, applying user-journey  
mapping, 508 compliance, and search engine optimization  
best practices. 

CAPSULE CASE STUDY
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NATIONAL 
PARK SERVICE
Montage created a mobile visitor center for two 
National Park Service sites – the George Washington 
Memorial Parkway and Sleeping Bear Dunes National 
Lakeshore. Work on the mobile visitor centers included 
the design of interactive, educational exhibits for the 
vehicles’ exteriors, full fabrication, and delivery. Both 
mobile visitor centers were developed to accommodate 
a wide public audience of varied abilities, languages, 
and learning styles. 

CAPSULE CASE STUDY
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TRANSPORTATION SECURITY 
ADMINISTRATION (TSA)
Montage conducted a media campaign aimed at driving 
enrollment in the TSA PreCheck® program. Applying our 
expertise in audience research, advertising planning and 
execution, measurement, and efficacy, Montage created 
a national surround-sound campaign in seven priority 
media markets. Our work included audience and market 
research, media planning and buying, and social media, 
search engine, digital, radio, and out-of-home advertising. 
Montage secured value-added media of more than 
$200,000 and helped TSA achieve a 29 percent increase 
in monthly TSA PreCheck® enrollments.

CAPSULE CASE STUDY
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MONTGOMERY 
COUNTY, MARYLAND
Montage leads planning, promotion, and execution  
of Montgomery County, Maryland’s annual Martin 
Luther King Jr. Day of Service event. Since 2018,  
we have provided the county with full-service  
event management, including venue selection  
and negotiation, logistics, coordination of service 
projects, as well as recruitment of exhibiting  
nonprofit organizations and participants. While 
the event is typically held in-person on MLK Day, 
Montage ensured a smooth transition to a fully  
virtual week-long celebration of service in 2021. 

CAPSULE CASE STUDY

Stay Involved in Service Year-Round | www.montgomeryserves.org | (240) 777-2600

SERVICE PROJECTS

Table Project Title and Agency Name Project

29-30 Valentine Cards
Alpha Kappa Alpha Sorority, Inc., 
Theta Omega Omega Chapter
www.aka-too.org

Make Valentine's Day cards for 
residents at the Springvale Terrace.

19 Children's Inn Thoughtful Treasures
Altrusa International Montgomery 
County Club
www.districtnine.altrusa.org/
montgomery-county

Embellish 50 baseball caps with 
stickers, artwork, and more, as well as 
prepare 50 greeting cards for children 
at The Children's Inn at NIH.

40 Decorate Foam Fingers 
Bethesda Big Train
www.bigtrain.org

Create foam fingers with positive 
messages for children at NIH.

7 Decorate Tissue Boxes
Charles E. Smith Life Communities
www.smithlifecommunities.org

Decorate tissue boxes to keep 
post-acute care patients healthy.

6 Let's Talk About Climate Change
Citizens Climate Lobby
www.citizensclimatelobby.org

Take a picture and share your support 
for climate change activism. Write 
letters and draw pictures to mail to 
your relatives and/or senators and 
representatives.

10-11 Decorate Certificate Holders 
Community Ministries of 
Rockville (CMR)
www.cmrocks.org

Decorate certificate holders with 
words about the importance of 
volunteers and designs. Certificate 
holders will be given to CMR 
volunteers at the Volunteer 
Appreciation Reception. 

45-46 Essential Toiletries Kit
EveryMind
www.every-mind.org

Assemble toiletry items for clients 
that will include toothpaste, 
toothbrush, mouthwash, shampoo, 
conditioner, body wash, and lotion. 
Write friendly and encouraging notes 
to accompany the kits.

60-63 Food Packaging
Feeding Children Everywhere
www.feedingchildreneverywhere.com

Package 40,000 meals of dried red 
lentil jambalaya to benefit some of the 
recipients of meals through the Capital 
Area Food Bank in the Washington 
metropolitan area.
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SERVICE PROJECT MAP

ACTIVITIES
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